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my brand

Be the best you.
My brand encompasses my happy-go-lucky nature. I

am a young communications professional who sees

the best in the world and the people in it. I am positive,

encouraging, and creative. I am strong, powerful and

adventurous. I am ambitious, with dreams that I am

not afraid to chase and achieve. I am continuously

learning and growing. I am your biggest cheerleader

and grandest supporter. The message I want to

showcase through my brand is "if I can do it, so can

you," as we all strive to be the best version of

ourselves.



goals
Create a Portfolio

Create and Curate Content

Professionalize LinkedIn

1
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Create a Portfolio

Create a portfolio full of my past and

current projects to showcase for potential

employers/cleints and update my portfolio

once a month with current projects.

Include a pricing portion for future

employment.
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www.ashleynedwards.com
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Create and Curate Content

Update my website and social media

accounts once a week with new content.

Content includes:

blog post

graphics

research

pictures/images
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Professionalize LinkedIn

Update LinkedIn with current accomplishments 

 and content once a week.

"Content" includes:

Contributing to professional conversations

Sharing industry updates and articles

Sharing my personal updates and content

Connect with a new person from my network
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Personal Branding: Content Creation

Instagram

Facebook

LinkedInAshley Edwards

@xoxoashlay

facebook.com/ashleynedwards

linkedin.com/ashleynedwards

ashleynedwards.com



INSTAGRAM
Demographics: Generation Z & Millennial

(Flourish, 2020).

Visual App, image content is engaging 

Positivity

LifeStyle

Fitness

Travel/Experiences

Performer

Creative

Fun/Adventurous

Bright

Brand Identity:



INSTAGRAM



INSTAGRAM



FACEBOOK
Demographics: Millennial, Generation X 

69% of all U.S. adults (Flourish, 2020)

"Friends" include: family, coworkers,

colleages, friends, world travelers, superiors 

Positivity

LifeStyle

Fitness

Travel/Experiences

Performer

Creative

Fun/Adventurous

Bright

Brand Identity:
Student

Communications

Social Media

Content Creator

blend of my personal and professional brands



FACEBOOK
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LINKEDIN
Demographics: Millennial, Generation X 

37% of U.S. adults (Flourish, 2020)

Connections with colleagues, industry

professionals, coworkers and superiors

Hashtags to continue to grow my network

Positivity

LifeStyle

Fitness

Travel

Experiences

Brand Identity:
Graduate Student

Communicator 

Social Media

Content Creator

Performer/Entertainment

Professional/Clean

Creative

Philanthropic

Achiever

WOO
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LINKEDIN



BEST PRACTICES:

be authentic, be YOU

Through showcasing your 

 knowledge and skills, as well as

being be real and raw with your

journey (Kaputa, 2012).


