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My personal career mission is to be a Creative Content
Producer for a large entertainment network like Disney or NBC.



SWOT

Strengths Weaknesses

Opportunities Threats

Positive outlook
Passionate, goal-driven, ambitious
Smart and talented in performance
Creative and enjoy team-work
Excel at public speaking
Planner, not a procastinator

Hard time saying no
Impatience
Overthink situations
Over-achiever

Master's degree in Communications
Cast member for the Walt Disney
Company
Marketing Intern for a non-profit

COVID-19 threat to my job
Without Disney, I cannot financially
afford master's degree
Competition, in the field and in
entertainment



Growth Timeline

20
20

20
25

Current: Part-time Character
Performer, full-time graduate student

Summer 2020: Mentorship and
network

Summer 2020: Apply for marketing
intern/creative assistant positions

Fall 2020-Spring 2021: Apply for PI in
Communications, Broadcasting,

Media, Entertainment

November 2021: graduate from SNHU

December 2021-2022: begin career in
Entertainment Media and relocate

2022-2025: grow and develop my
career through Disney with networks

and strengths 



Communication
Theory and
Concepts
(Baran, 2019)

SENDER
MESSAGE

MESSAGES

MESSAGE
SENDER

SENDER

RECEIVER

RECEIVER

FEEDBACK

FEEDBACK

FEEDBACK

ACTION MODEL

INTERACTION MODEL

TRANSACTIONAL MODEL

CO
M

M
UN

IC
AT

IO
N

M
OD

EL
S



Communication
Theory and
Concepts

Uses and Gratification

Agenda Setting 

Social Cognitive

Using the media to meet a level
of need: information, social
interation, or entertainment.

(Lamb)

Media has the ability to chose what people
think about by selecting and sharing what

they consider newsworthy
(Lamb)

Media can influence behavior, attitudes, beliefs and
actions. People take in the environment around them,

and they react through observational learning. (Lamb)



Traditional Media
Communication

Theory and
Concepts

Action Model 
One-sided message being broadcast out

(Ly, 2020)(Irvine, 2020)

Same message from two news sites. Placement
and phrasing both tell the audience what to think

about and how to think about it.

Agenda Setting



New Media

Communication
Theory and
Concepts

One-sided message, no
intentional recievers

ACTION

Sending a message,
someone receives it,
experience feedback

INTERACTION

Chat-room setting,
messages are being shared

between users.

TRANSACTIONAL

Fulfilling motivations of
social interaction and

entertainment

USES AND GRATIFICATION

(Sniderman, 2011)



First aspect of ethical
communication
Codes of Journalism:
sincerity, truthfulness,
accuracy and impartiality

TRUTHFULNESS

Goal is to not cause harm
Emphasis on compassion
and empathy
Media has an influence in
society

BENEFICENCE 

Ethical
Communication

Methods

Violations of ethics AND the
first amendment: libel and
slander
must validate sources to
abide by code of truth

(Aznar, 2020) (Baran, 2019)

The journalist shall be aware of the danger of
discrimination being furthered by the media,
and shall do the utmost to avoid facilitating
such discrimination based on, among other
things, race, sex, sexual orientation, language,
religion, political or other opinions, and
national or social origins”

Article 7 of the Code of Ethics of the International Federation of Journalists

(Aznar, 2020)
(Aznar, 2020)



Ethical
Communication

Methods

Is it ethical sharing the
video of a man's death on

the news?

There is a lack of empathy
and compassion.

Does it cause more harm
than good?

(Barajas, 2020)



Ethical
Communication

Methods

(Novak, 2019)

ABC News did not
validate sources.

This violates the code
of Truthfulness in

ethics.

Looking at the two
images side by side, it
can be confirmed that
this is from the same

event,

ABC News Broadcast, 2019 Kentucky Gun Show, 2017



Communication
Technology

1991: The Internet is
invented.

1792: The telegraph was
invented... is this the
start of social media?

2000s: Emergence of
social networking sites 

(Edosomwan, 2011)

History and Evolution



Communication
Technology

Technology
 at Home

Positive Negative

Connection with others
over common interests

Keeping in touch with
family members and friends

Children use internet for
studying and research for
school

Kids and teenagers
socializing with friends
online

Comparisons between others
that create feelings of
inadequacy and low self-
esteem

Tension between family
members when technology is
not utilized as intended (Kids
socializing rather than
studying).

Exposing kids to the dangers
of the internet: bullying,
sexual harassment, and
victimization

(Gledhil, 2020)

(Gledhil, 2020)

(Mesch, 2006)

(Mesch, 2006)



Communication
Technology

Technology in the Classroom
Students are empowering
themselves in the classroom.

DreamBox
Quizlet
Artifical Intelligence 

The internet is providing new tools
and opportunities for students to
learn and grow.

(Mitra, 2013)

With the internet combined with small group
discussion and an elder to give  encouragement,
children today are ready to tackle the world.

(Bernard, 2017)



Communication
Technology

Cloud technology has become a
popular tool in the workplace.

Easy storage
Easy access
Saves money
Connect with team

The key to social media success: conversation.

Focus on building that relationship through
engagement and posts. (Edosomwan, 2011)

Dropbox
Google Drive
Microsoft 365
Adobe Creative Cloud

Social media is a tool for business to gain customers
and market their products and services.

Technology in the Workplace

(Fee, 2013)



Communication
Technology

People are active audience
members, creating content
and news

Everyone has a voice and a
platform

Loss of work/life balance

Increased stress from not
having time to ourselves

Separation anxiety from
devices

"There is time.
Even if we are busy, 
we have time for what matters."

"Always On" Environment

PROS CONS

(Baran, 2019) (Marsh, 2010)

(Vanderkam, 2016)



Digital Media
as Tools

People use social media to meet needs,
via Uses and Gratifications Theory.

When those needs are met, an emotional
attachment is created and a relationship
is formed.

Relationships have trust.

People are more likely to return to
brands that they trust.

Through engaging on social media,
businesses are fulfilling needs and
creating brand trust with their customers,
who are more likely to return.

Significance of Social Media

Businesses can cater their message to a
social media platform specifically for

their audeince.

(Delgado-Ballester, 2001)

(Heinonen, 2011)



Digital Media
as Tools

Social Media: 
The Unlikely Hero

From Hurricane Harvey to the April
27th, 2011 tornadoes in Alabama,
social media came to the aid of
thousands in need of help.

(Morgan, 2018)

(Rhodan, 2017)
Hurricane Harvey, 2017

Alabama tornadoes, 2011



Goal Planning 
and Support

Through Disney, I have made
connections with numerous
people who encourage me to
grow, including: Ron Logan,
Wendy Abraham and Karen
Noble. 

NETWORKS AND
CONNECTIONS

Being a DCP alumni grants me
an opportunity to grow in
through that program, and
apply for new opportunities in
my chosen field.

PROFESSIONAL
INTERNSHIP

OPPORTUNITIES
As the Marketing Intern for The
Catalyst Center for Business
and Entrepreneurship, I have
made connections and gained
experience in the field.  

MARKETING EXPERIENCE
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